
THE GLO-CAL EXPERIENCE
Reviving Tourism and the Global Economy Post COVID-19

Whilst technology has revolutionised the way we travel in 
the 21st century, the wake of the coronavirus pandemic has 
exposed our inability to sustain economies domestically. 
Few industries have been affected more than tourism, with 
a 42.1% decrease in revenue compared to that of 2019, 
our traditional ways of connecting globally through travel 
have become redundant. The Glo-cal Experience presents 
a systematic and scalable solution to the receding travel 
industry, bringing local experiences and economies to the 
forefront of a global travel revolution.  

Since the introduction of commercial aviation in the 1950s, 
we have shaped societies that are capable of connecting 
across borders and territories, activating economies and 
political relations, and creating awareness of cultural and 
environmental differences. Globalization has become 
so definitive in the present day that it has cultivated an 
instantaneous culture, valuing efficiency over experience. 
Notions of rapid travel such as the Hyperloop fuel the 
industry that once saw a million trips a year, a figure that 
is reflective of a $685,065bl USD travel industry. With 
efficiency being embedded into society’s criteria, how do 
we reinstate experience driven design, and how does the 
skyscraper typology enable both to coexist?

The Glo-cal Experience is a modular skyscraper system 
that brings the travel experience of tourist destination 
countries to a dedicated site in a host city, domesticating 
international travel by going glocal.  Participating guest 
countries are showcased for a limited period, in which they 
rotate their modules to various host cities based on travel 
data, such as popularity, attraction diversity, and seasons. 
This rotational model enables visitors to experience an 
array of international travel destinations, whilst ensuring 
visitors return in anticipation for the “next” destination. 
To ensure an authentic experience is preserved, local 
businesses of participating guest countries tour along 
with the modules, being able to rent a space and run their 
business, providing their service or products to the visitors 
of the host cities. The host cities are selected based on their 
location in proximity to surrounding cities, infrastructure, 
and population and demographic. Visitors would travel 
domestically to their closest Glo-cal Tower, reducing their 
contribution to aviation emissions,where they can stay 
for up to a week and contribute to the travel industry of 
another country from the convenience of their own.


